Comparison of three modes of improving benefits to farmers within agroforestry product market chains
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Abstract: 

Many organizations have tried to assist farmers to improve returns to forest and tree products but few have systematically tested interventions. This paper describes the results of three types of interventions in market chains for tree products, ricinodendron and kola, which represent important alternative commodities for Cameroonian farmers: 1) brining farmers directly in contact with buyers at farm gate; 2) facilitating a village-level stabilization fund to allow for off-season sales; 3) research on storage methods allow for more cost-effective off-season sales.  The dimensions of the comparison are as follows: 1) financial costs and benefits.  This calculation is adjusted to show the per person benefits so the number of individuals benefiting is a key variable; 2) social costs and benefits: a matrix of social factors is provided that shows which methods affect which aspects of household and village life; 3) sustainability of each option in terms of potential for farmers and community-based organizations and/or traders to take up the method without external assistance.  
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